
 

                                                                                                         

                      

Dynagraph traces its roots back to the 
1970s. Dynagraph is at the cutting 
edge of transfer of printing 
technology.  
 
Dynagraph for Printing Industry llc, 
Dubai serves as a regional hub, 
operating from the commercial capital 
of the United Arab Emirates to 
coordinate all activity in the Gulf. 
 
Dynagraph for Printing Industry Sal 
(Offshore) and Dynagraph Lebanon 
sal cover the near eastern markets.   
 
Dynagraph is a small to medium size 
business with 90 employees. 
 
Dynagraph aims for a balanced 
product mix between supplies, pre-
press, press, after press, converting, 
consumables and services 
 
In prepress with both standard and 
bespoke hard and software solutions 
from DTP to high-end systems 
Dynagraph deals with manufacturers 
such as Fuji Film Graphic Arts or 
DuPont. 
 
In press, sheet and webfed manroland 
is Dynagraph’s partner provides a 
wide range of highly developed 
presses and services, whether in 
commercial, packaging or publishing 
printing.  
 
In after press, our partners in this 
sector are leading manufacturers like 
Kolbus, MBO, Schneider_Senator, 
Theisen & Bonitz, FERAG, Perfecta 
and others. 
 
Kolbus offers the most extensive 
machine range in the industry. 
Hardcover as well as adhesive bound 
products such as catalogues, 
magazines, schoolbooks, paperbacks, 
and a variety of other products. 
 
Ferag develops and manufactures 
Postprint components and systems for 
the newspaper printing industry, 
offering printers a modular concept.  
 
For special types of projects for the 
packaging and converting industry, 
Dynagraph works  together with world 
leading manufacturers and foremost 
suppliers of products for solid board, 
corrugated board and flexible 
packaging industries e.g. Mark Andy, 
Winkler+Dünnebier,  
 
Dynagraph for Printing Industry SAL 

Corporate Marketing & Communication  

P.O.Box 16-5557  
Beirut, Lebanon  
 
Press Officer: Diana El Kara  

Phone: +961 5 957001 

Fax: +961 5 952090  

E-Mail:delkara@dynagraph.net 

 
dynagraph.net 
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printcom knows the right materials for 

enhancement 

Who does more, can earn more. Or: it’s easy when you know 

how   

Matte, glossy, or metallic? How does a printer get the right effect? Different 

than the competitor? Better than the competition? The right consumable 

materials can help a lot here.  

Longer, more modern, faster, and with more multimedia apps. Printing 

presses are becoming ever more similar. But it’s not only printers who 

have invested in the latest configurations who are competitive – older 

presses can also deliver high-quality, enhanced print products. The key is 

selecting the right materials. Every printer knows them: ink, coating, 

printing blankets, coating blankets, fountain solution additives. But how do 

the individual components behave in the press and on the paper? Which of 

the many coatings available is exactly the right one for a certain 

application? And how can one get an even better result with a coating 

blanket or coating plate? The wrong combination of materials can lead to 

unwanted reactions in the press and on the substrate. That’s why printcom 

calls its consumable materials “process-compliant system components”, 

and bundles them into packages of perfectly coordinated products for each 

press and application.  

 

How noble should it be?  

To begin with, it must be clear what enhancement effect one wants to 

achieve. Even protective coating can make a print product nobler because 

it gives the substrate a different touch sensation and protects the ink from 

external influences. So it’s not only a matter of choosing from the classic 

range of light-matte through neutral or light-gloss up to high-gloss coatings. 

Applied partially or over the full surface, coatings or cold foils provide 

haptical and visually intensified effects through structures, matte-gloss, or 

metallic effects. Besides that, technical criteria and requirements need to 

be clarified. What type of substrate? Coated on one side or both sides, at 

which speed and with which dryer configuration? Only then does one know 

whether oil-based varnish should be applied via a normal printing unit or an 

aqueous dispersion coating via a coating module. With non-absorbent 

substrates like foil or metal, only UV-based coating works. And high-quality 

metallic effects are best achieved by the cold foiling application.  
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That certain something  

Water-based coatings achieve gloss levels approaching those of UV 

coatings, and have the advantage that they are easier to process and in 

some cases are even suitable for foodstuff-compliant applications. In 

combination with oil-based varnishes, impressive structures or matte-gloss 

effects are possible. These are intensified if one uses UV coatings instead 

of water-based coatings. The procedure is the same for both variants: 

firstly, an oil-based varnish is applied partially or over the full surface via a 

printing unit, and then the water-based or UV coating is applied over this. 

One of the latest enhancement methods is applying cold foil inline, which 

provides high-quality metallic effects in silver or gold or in holographic 

patterns. With this system, an oil-based adhesive ink is applied to the 

sheet via a normal printing plate in the first printing unit. In the following 

printing unit, the adhesive ink separates the cold foil from the carrier 

material. The cold foil can be overprinted in subsequent printing units with 

conventional or UV inks and corresponding coatings. This provides metallic 

effects with all possible color shades. 

 

               manroland AG 

 

For more information on manroland AG and its product range please contact your 

local Dynaraph partner.  

 

 
The right system components in the enhancement process for print products with greater 

haptical and visual effects. © manroland, photo: Brechenmacher & Baumann 
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Varnish can buy you love. © manroland, photo: Herbert Gairhos. 


