
 

                                                                                                         

                      

Dynagraph traces its roots back to the 
1970s. Dynagraph is at the cutting 
edge of transfer of printing 
technology.  
 
Dynagraph for Printing Industry llc, 
Dubai serves as a regional hub, 
operating from the commercial capital 
of the United Arab Emirates to 
coordinate all activity in the Gulf. 
 
Dynagraph for Printing Industry Sal 
(Offshore) and Dynagraph Lebanon 
sal cover the near eastern markets.   
 
Dynagraph is a small to medium size 
business with 90 employees. 
 
Dynagraph aims for a balanced 
product mix between supplies, pre-
press, press, after press, converting, 
consumables and services 
 
In prepress with both standard and 
bespoke hard and software solutions 
from DTP to high-end systems 
Dynagraph deals with manufacturers 
such as Fuji Film Graphic Arts or 
DuPont. 
 
In press, sheet and webfed manroland 
is Dynagraph’s partner provides a 
wide range of highly developed 
presses and services, whether in 
commercial, packaging or publishing 
printing.  
 
In after press, our partners in this 
sector are leading manufacturers like 
Kolbus, MBO, Schneider_Senator, 
Theisen & Bonitz, FERAG, Perfecta 
and others. 
 
Kolbus offers the most extensive 
machine range in the industry. 
Hardcover as well as adhesive bound 
products such as catalogues, 
magazines, schoolbooks, paperbacks, 
and a variety of other products. 
 
Ferag develops and manufactures 
Postprint components and systems for 
the newspaper printing industry, 
offering printers a modular concept.  
 
For special types of projects for the 
packaging and converting industry, 
Dynagraph works  together with world 
leading manufacturers and foremost 
suppliers of products for solid board, 
corrugated board and flexible 
packaging industries e.g. Mark Andy, 
Winkler+Dünnebier,  
 
Dynagraph for Printing Industry SAL 
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ROLAND brand celebrates its birthday  

A name that has become a quality seal for presses turns 100  

 

In the economic history of Offenbach, it occupies a prominent 

position. 2011 marks the hundredth year since the first ROLAND 

model press left the factory.  

 

Along the complex path from lithography to high-tech offset, modern 

printing technology has widely removed itself from the early work of 

Senefelder. It has also come a long way since the first ROLAND in 1911. 

Nonetheless, its name lives on, on literally every continent, in the printing 

companies that use presses from Offenbach for their work. One hundred 

years have passed since the first ROLAND model left the manufacturer.  

 

It’s name would later be adopted by the entire company. The Offenbach 

factory in question had already been in existence for around 40 years. The 

Franco-Prussian War forced the engineers Louis Faber and Adolf 

Schleicher to leave Paris in 1870. In the following year, they established 

their Association for Production of Automatic Lithographic Presses. Though 

they established the company in Frankfurt, Faber and Schleicher broke 

ground in Offenbach, where they were soon doing business on an 

international scale. Their first export model was the Albatros, which was 

sent in 1875 to the Russian capital of St. Petersburg. In 1911, as the first 

ROLAND entered the market and immediately won a gold medal at the 

Turin World’s Fair, the founders officially established their company as 

Faber & Schleicher AG.  

 

The name: from the product to the company  

In 1957, the successful model made its way into the company name, which 

was now Roland Offsetmaschinenfabrik Faber & Schleicher AG. Faber had 

died in 1896; Schleicher in 1910. In 1979, it was decided that their names, 

too, should be put to rest in the company archives. Another name change 

followed the amalgamation of the Offenbach company with the printing 

press unit of the Maschinenfabrik Augsburg-Nuremberg (MAN) in 

Augsburg, a major long-term shareholder. The company thus became 

MAN Roland Druckmaschinen AG. And it stayed that way until 2008. That 

was the year that brought us manroland.  

 

Today, the romantic names of the ROLAND’s predecessor models 

Albatros, Faust, Gretel, Odin or Delfin are reserved for specialist literature. 

Those models were still lithographic presses and still quite similar to the 
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technology developed by the inventor Alois Senefelder at the turn of the 

19th century in Offenbach for the André music publishing company. Faber 

and Schleicher were not alone in their constant expansion and 

advancement of this area with new technologies and designs; they and 

their successors were, however, always at the cutting edge of 

development. Their presses ultimately conquered the world market. The 

names of many successful new products that were developed along the 

way still pay tribute to the ROLAND model.  

 

A homage: the Senefelder Foundation  

On its hundredth birthday in 1971, the company’s celebrations focused less 

on itself and more on its origins with a tribute to the 200th birthday of 

lithography inventor Alois Senefelder. manroland marked the occasion by 

founding the International Senefelder Foundation. The foundation regularly 

presents the International Senefelder Award in order to honor extraordinary 

achievements in the field of artistic lithography and its further development 

in flat-bed printing. 

 

                 manroland AG  

 

 

 

 
  Earlier decades were no strangers to superb advertising 

 

 
 
The first ROLAND printing press from 1911 


