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Enhancing for Successful Dialogue Marketing

New experiences for print buyers at "Kreativitat im Druck"

What are the factors for success in dialogue marketing? What influence
does print finishing have? How are modern enhancement technologies ap-
plied? Experts in the field gave their answers at the event "Kreativitat im
Druck” (Creativity in Print) in Offenbach/Germany on September 25th.

"The environment influences print and print influences the environment.
This interaction requires good communication between all those involved in
a printed product: print buyers from the publishing industry, agencies or
brand owners and of course printing companies”, says Thomas Hauser,
Vice President Marketing & Communications at manroland. "Because often
the problem is that all of these people were not called to the table soon
enough. The brand owner hires the agency, the agency hires the printing
company. If they all had the same amount of information and were all in-
volved at the right time, the potential of the print medium could be used
much more efficiently." "We see ourselves as intermediaries between the
different groups — in addition to scientific and print-technological presenta-
tions on the subject of print finishing for successful dialogue marketing, we
were also able to obtain a presentation from the creative agency Springer
& Jacoby. This mixture of theory and practice has been met with heavy in-
terest since the first event," says Heiko Stock, manroland organizer of the
event.

Print  Finishing Works: Focus on Knowledge Transfer
The experts from Siegfried Vogele Institut, from the advertising agency
Springer & Jacoby, as well as from F-Media and Margreff Druck gave sug-
gestions for creative enhancement in direct mailings. With direct mailings, it
is particularly the emotions of the recipient that determine if he or she will
read a mailing. Enhancement is the finishing touch in the implementation of
creative ideas: coatings, hot and cold foil as well as UV-printing inks di-
rectly target the senses of the recipient, and enhancement technologies
like the ROLAND InlineFoiler Prindor open up new business areas for print-
ing companies. Following the presentations, the participants experienced
how a direct mailing with varnish and cold foil was enhanced at the manro-
land Print Technology Center. At the beginning of 2008, together with the
German Association of Media-Production (Fachverband Medienproduk-
tioner f:mp), manroland launched the event series "Kreativitat im Druck".
Print buyers from advertising agencies and brand owners regularly partici-
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Dynagraph traces its roots back to the
1970s. Dynagraph is at the cutting
edge of transfer of printing technol-
ogy.

Dynagraph for Printing Industry lic,
Dubai serves as a regional hub, oper-
ating from the commercial capital of
the United Arab Emirates to coordi-
nate all activity in the Gulf.

Dynagraph for Printing Industry Sal
(Offshore) and Dynagraph Lebanon
sal cover the near eastern markets.

Dynagraph is a small to medium size
business with 90 employees.

Dynagraph aims for a balanced prod-
uct mix between supplies, pre-press,
press, after press, converting, con-
sumables and services

In prepress with both standard and
bespoke hard and software solutions
from DTP to high-end systems Dyna-
graph deals with manufacturers such
as Fuji Film Graphic Arts or DuPont.

In press, sheet and webfed MAN Ro-
land is Dynagraph's partner provides
a wide range of highly developed
presses and services, whether in
commercial, packaging or publishing
printing.

In after press, our partners in this sec-
tor are leading manufacturers like
Kolbus, MBO, Schneider_Senator,
Theisen & Bonitz, and others.

Kolbus offers the most extensive ma-
chine range in the industry. Hardcover
as well as adhesive bound products
such as catalogues, magazines,
schoolbooks, paperbacks, and a vari-
ety of other products.

For special types of projects for the
packaging and converting industry,
Dynagraph works together with world
leading manufacturers and foremost
suppliers of products for solid board,
corrugated board and flexible packag-
ing industries e.g. Mark Andy,
Winkler+Dinnebier,
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pate in these events to find out about the creative use of innovative printing
applications.

(Ref. manroland AG)

For more information on manroland AG and its product range kindly con-
tact your local Dynagraph partner.



